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Search Engine Strategies

A SEQO:

A (Search Engine Optimization) is the art and science of publishing
Information and marketing it in a manner that helps search
engines understand how your information is relevant to relevant
search queries.

A PPC:

A (Pay-Per-Click) is a pricing model where ads are shown on
search engines and contextual partners, but you are only
charged if a potential customer clicks on your ad.
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Choosing Your Keywords / Phrases

A How do you search?

NNew Year 0s Eve Parti e
NCl oud based CRM sol
NnBest Chef Restaur ant

GO ( )8]_6 | Cloud CRM Search

cloud based crm
cloud computing crm

. .
1§ Everything cloud crm solutions
Images cloud 9 crm

il Videos cloud crm
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Keyword Research

1. Start by making a list of what you consider good
keywords.
A Think like your customer
A Will they type brand names?
A Do they know the jargon?

2. Type the words into Google | Yahoo| MSN
A Did your results return competitors?
A IfNOT then this is not a good keyword phrase

3. Narrow down your list & then see how competitive
the words your choosing really are?
A https://adwords.google.com/select/TrafficEstimatorSandbox



https://adwords.google.com/select/TrafficEstimatorSandbox
http://freekeywords.wordtracker.info/

Consider the Long Tall

The "long tail" is a concept pioneered by Chris Anderson
(the editor-in-chief of Wired magazine, who runs the Long
Tall blog). From Chris's description

there is now less need to lump products and consumers
Into one-size-fits-all containers. In an era without the
constraints of physical shelf space and other bottlenecks of
distribution, narrowly-targeted goods and services can
be as economically attractive as mainstream fare.



http://www.thelongtail.com/
http://www.thelongtail.com/
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What Effects SEQO?

A How your website is designed
A Popularity
A Content

A Inbound links:

A Directories

A Social Media
A Twitter
A Facebook
A Linked in
A Yelp

A Other web sites
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Search Optimization

A What drives search engines to index your website?

Site Design / Layout

8500

<IDOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Transitional//EN" "http://www.w3.org/TR/xhtmll/DTD/xhtmll-transitional.dtd"> 4

<html xmlas="http://www.w3d.org/1999/xhtml">

<head>

<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />
<title>Ultimate Dive Travel = Scuba Diving Tours = Scuba Dive Vacation</title>
<meta name="description" content="Ultimate Dive Travel is a travel wholesaler specializing in scuba diving tours and dive vacations to Scuth America, Caribbe|
<meta name="keywords" content="Dive Travel, Dive Vacations, Dive Resorts, Dive Tours, Scuba Dive Travel, Scuba Dive Vacation, Scuba Diving Travel, Scuba Divi
<meta http-equiv="content-language” content="en-us">

<meta name="robots" content="index, follow">

<meta name="googlebot" content="index, follow">

<meta name="revisit-after” content="10 days">

<meta name="author" eomtent="Ultimate Dive Travel">

<script "text/javascript"” "/js/tools.js"></script>

<script type="text/javascript /js/jguery-1.2.6.pack.js"></script>
<script type='"text/javascript" src="/js/ddaccordion.js"></script>

<seript type="text/javascript” sre="/js/d-pad.js"></script>

<l--[if lte IE &]>

<link href="css/ie6.css" rel="stylesheet" type="text/css" />

<lfendif ]-->

<link href="/ultimate.css"” rel="stylesheet" type="text/cas" />

</head>

<body>

<div id="page">

.
<div id="header">
<div id="logo"><a href="http://www.ultimatedivetravel.com/"><img sre="/images/spacer.gif" alt="logo" /></a></div>
<!-- logo -->
<div class="nav">
<ul>
<li><a href="http://www.ultimatedivetravel.com/pages/caribbean_menu.asp” class="nav-1">Dive Destinations</a></li>
<li><a href="htt /www.ultimatedivetravel.com/pages/specials.asp” class="nav-2">Specials</a></li>
<li»><a /www.ultimatedivetravel.com/pages/travelmusts.asp" class av-3">Travel Musts</a></li>
<li><a [fwwwr.ultimatedivetravel.com/pages/about.asp” elass="nav-4">About Us</a></li>
<li><a href="http://www.ultimatedivetravel.com/pages/contact.asp” elass="nav-5 end">Contact us</a></li>
</ul>
</div>
<!-- header nav -->
</div>
<l== header =-->
<br class="clear" />
<diwv id="container">
<div id="content-home">
<hl>Welcome to Ultimate Dive Travel</hl>
<p>0ur philosophy, at Ultimate Dive Travel, is to live up to our name by providing our clients with the Ultimate in service, guality, and value. We hav
<p>We are committed to providing our clients with an honest, first-hand description of any location of interest.We are the only dive-dedicated travel w
<p>Let our team go overboard to provide you with the <a href="#">ULTIMATE DIVE VACATION</a>.</p>
</div>
<i-- content -->
<div id="sidebar-home">
<div elass="arrowlistmenu-home">
<a href="/pages/caribbean_menu.asp">Caribbean</a>
<a href="/pages/c-s-america_menu.asp">Central &amp; South America</a>
<a href="/pages/micronesia_menu.asp"'>Micronesia</a>
<a href="/pages/s-pacific-australia menu.asp">South Pacific &amp; Australia</a>
<a href="/pages/s-asia_menu.asp">South Asia</a>
</div> —
</fdiwv> b

<!-- sidebar -->

What a search

engine will see
What You See

- J4i»

. wid ITC ICCTINUIVEY 1TIETapy OITOUp, 1HE EU-10 SOUTCE TUT all yOouT wWeD COTTimuricda ol neous




Search Optimization

A Beware the items below when coding your website.
Search engines do not like:

Too Much Code
Flash

JavaScript
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Search Optimization

A What drives search engines to index your website?

Relevancy
. Keyword placement areas:

- Header area
. Page & folder names
- Content

Headings
Images / alt tagkeep it under 100

Linksdnames & titles
. Internal Links

. It s all about strong CSS coding




Preparing for SEO

A Keyword research

A Plan to build and follow SEO best practices:

A Google Accessibility guidelines:
http://www.google.com/support/webmasters/bin/answer.py?answ
er=40349

A Yahoo Search Help:
http://help.yahoo.com/l/us/yahoo/search/basics/index.html

A KISS

A Sites that have simple elements make some of the best seo
designed sites.




Clarifying SEO Myths

A Meta tags are disregarded by search engines. TRUE &
FALSE

A Meta description is more about marketing than seo:

While Google does not to take the keywords meta tag into
account, Yahoo is using it.

Robots are often used to call crawlers back to the site.
Value = noindex, nofollow

Don't fill your page with lists of keywords, attempt to "cloak"
pages, or put up "crawler only" pages. 1 Google
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Need to Keep It Up
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Keywords & Content

A Page Title
(up to 60 Characters) — -

DESTINATIONS
CARIBBEAN »

A Meta Description for N N

SOUTH PACIFIC & AUSTRALIA »

m ar keti n g (1 6 O C h ara‘Cte r DIVE LIVE-ABOARDS i

Live-aboards offer the Ultimate Dive experience! Spend your diving vacation in the JOIN OUR E-NEWSLETTER
water, with four or five dives per day — and night diving, a transformative experience Share your email with us to receive exclusive

.
A O n P a e H e ad I n S that will change the way you look at the ocean! Live-aboards allow you the opportunity news and specials from Ultimate Dive Travel!
to dive in small, intimate groups, ensuring you the chance to truly revel in the glory of it M ane:

the setting and the oy of diving!

Last Name:
The Ultimate Dive team has personally inspected each and evei e of the Live-aboards we Your Email:

. . .
A ( ro S S - I I n kl n I n O ' I r offer. We've lived on these boats, know the owners, gone on the dives and can offer our
guarantee that you're in good hands. Live-aboards are the ONLY way to reach some of the

most magnificent dive sites, providing great access to marine life, spectacular schools of fish,

and a dive-focused experience like no other. TRAVEL MUSTS

C O n te n t WHAT TO EXPECT FROM YOUR LIVE-ABOARD Travel Insurance (CSA Travel Protection)
Credit Card Authorization Form

Life on a live-aboard dive boat revolves around diving. Spending time enjoying the IRstrance Walver Forrm
water Is the entire purpose of a live-aboard trip. Generally, live-aboards accommodate

Travel Services Agreement
between 16-24 people, so you'll be with a small group.

- ]
[ Passport Form
a. r e I I I g I p n The length of your live-aboard vacation can range from a short 3 night sailing to a 3 week

excursion. There are live-aboard options for divers of every ability level; we'll help you pick ON OUR BLOG
the trip that's right for vou! The day generally begins with a dive before breakfast, followed by Now 22rd
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Page & Folder names

A Page and folder names are one of the first things the
engine sees so try and use keywords here.

") basseldercare.com/eldercare-advice-and-planning/

P

Domain name Page Name

f
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Link Building

A Guest writing on blogs or local newspapers

A Commenting on some blogs that reference web
addresses

A Business Groups, associations and directories

7 Build a Website in Blog's Clothing - Building your brand online - Entreprencur.com - Windows Internet Explorer

& http: P 56.html

File Edit View Favorites Tools Help

Delicious g~ @l Recently Bookmarked v [ | 3 Rules of Using Tw... || PitchRate.com:Sign Up! [ | Freshout: Philadel...

W [EBH@techTherapm‘ssomlBoo”.\_’gsunuawmmmsmg‘ x[ ‘

(| Powerful Javascript.. || Creating aReal Est.. [ | SocialBlaster [ | Help An Entrepreneu.. [

Fit v B v @ v | Pege v ] G Tooks - @ pl B

E t Franchises for Sale | Women Entrepreneur | Subscribe | Newsletters | Special Offers

Home Ask Entrepreneur Grow Your

Businessldeas  Franchises & Opportunities  Video ools & Services  Comm Blog 3
Home > Online Business » Bulding a Webste » Buid a Webste in Blog's Clothing
) reep
Jennifer Shaheen: Technology Therapist
i 1 i . + Don'tReinvent the Wheel

Build a Website in Blog's *Howia reate s e ucset

C|Oth|ng + Financing a Business Acquisition in a Recession
Starting a Business + Boost Your Company's Image With Video

Blog platforms are a cheap and easy way to » Build a Website in Blog's Clothing
Money build your brand online. Wore Stories »
Marketing By Jennifer Shaheen | May 11, 2009
Sales

Print ShareThis Getthe Mag | G Weekly Updates [ Text Size [+]
Advertising "
i s BlackBerry” Professional Software
Franchises .
If your small business has a website (and it RECENT ARTICLES tarted no
Biz Opportunities should), you need to stay on top of four main BY JENNFER SHAHEEN
Home Based Biz needs: + Build a Website in Blog's
Glatning
Online Business
« Providing fresh content + Lo the Besice of Socisl
Building a Website \iedia
Selling Online » Staying connected to customers — =
» See all articles » =

Expanding Your Online A y
Presence « Being visible on search engines o .
Success Stories = =
View All + Adding new functions fo meet the changes in technology

et If you want a hassle-free and inexpensive way to meet these needs, one

,‘

[@ € Intemet | Protected Mode: On H100% -

he Technology Therapy Group, the go-to source for all your web ¢
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oogle Places

Goc :gle places Change Language: ((English %)

Claim your business listing on Google. It's free! Sign in with your
Google Account
With your free Google Places account you can...

Your business here "‘, 7 Email:| |
i " Befound ex: pat@example.com
o Verify your information to make sure people can find you on Google P |
Fedetrvede . asawo
@ Today: 11am - 10pm # ' Stand out ™ Stay signed in
Engage customers with photos, offers, public responses and more
= " Getinsights Can't access your account?
3

Use info about your listing to make smarter business decisions

New to Google?

* Google Tags: promote your business on Google search and Maps i =D ot ey (D s

New! For a limited time, you can activate tags for free, and cancel anytime.
Learn more or call 877-613-4501 to speak with a sales representative.

Create an account now

@2010 Google - Google Places Help - Privacy Policy

he Technology Therapy Group, the go-to source for all your web communication needs




Google Webmaster

Recelve notincatons about problems on your site pv— ':':
st Doyl e Rred st crralg visT Hhe 1]
e MohipCallld  WSSSCAAS BOTIRN  Beas
Sign in to Webmaster Tools S s TP b mnt 3 10
Saarch queries
(») Watch a video bt | B
Ri= | i = | AN T8 e Aty SE, 380 - Fopm—y
= "\1—1-— ®
-\\._.r"/ _,\-I_/\....._.\._.i_,______‘_\‘_“‘f___',,-"
Find out how Google sees your site ¥ — '
Verified site owners can see information 248,000 9,900
about how Google crawls, indexes and ey Ll
ranks your site & oapy = — SIS are ssssion
) -—am
Analyze search data .
- See how many people found your site in
search results, and how many people )
clicked on it Webmaster Links
Help Center
Receive alerts in your inbox E Webmaster Help Forum
- We'l tell you if we detect that your site has Web Guidell
malware or generates errors ebmaster Guidelines
Webmaster Tools on YouTube
Check who links to you Webmaster Central Blog
We track links from all over the web, and
we'll show you who added a link to your site
Post all types of content to Google
M. Gooagle Base is a place where vou ca J.b
Therapy




Google Webmaster

board

ages
:onfiguration
site on the web

1ostics

th:

irch queries
TOFS
onsideration

B
L your site

Dashboard

Search queries

Query
No data available. (Why not?)

More »

Links to your site

Domains
facebook.com
newyorkelderlawattorneyblog.com

careaboutyou10.com

caremanager.org
twitter.com

More »

Impressions Clicks
Total links

19

6

2

2

2

Crawl errors

In Sitemaps
Not followed

Mot found

More »

Keywords
Keyword

eldercare (2 varans)

care (3 variants)

elder = vanants)

caregiver (2 varanis)
[ESOUICE (2 varanis)

More »

Sitemaps

Sitemap Status
[sitemap.xml 1:{

More »

Updated Dec 13, 20

Significance

URLs in web ind:

!
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Getting Business Now!

SEM & PPC




A Search engine marketing, or SEM, is a form of Internet

marketing that seeks to promote websites by increasing
their visibility in search engine result pages (SERPS)
through the use of paid placement, contextual
advertising, and paid inclusion.ld

-Definition from Wikipedia

-PPC is apart of SEM



http://en.wikipedia.org/wiki/Internet_marketing
http://en.wikipedia.org/wiki/Internet_marketing
http://en.wikipedia.org/wiki/Website
http://en.wikipedia.org/wiki/Search_engine
http://en.wikipedia.org/wiki/Pay_per_click
http://en.wikipedia.org/wiki/Contextual_advertising
http://en.wikipedia.org/wiki/Contextual_advertising
http://en.wikipedia.org/wiki/Paid_inclusion
http://en.wikipedia.org/wiki/Search_engine_marketing

Advertising Jargon

A CPM: Cost per thousand impressions
A CPC: Cost per click Through

A CPL: Cost per lead (lead usually meaning a free
registration)

A CPS: Cost per sale
A CPA: Cost per action




A Pros A Cons

A Flexibility to test different ad A Cost

copy messaging for conversion A More people click on organic
A Unlimited keywords (cast a side. [659%/35%]

wider net)

A Immediate results (can
Increase within a week or two)

A Test landing pages

f
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Google Traffic Estimator

https://adwords.google.com/select/TrafficEstimatorSandbox

Google AdWords

Tools
Keyword Tool

9% Stars (0) Show

Summary (perday)
Average Estimated CPC

Total Estimated Clicks

Total Estimated Cost

Help -

How do | get additional keyword
ideas using categories or related
terms?

‘What new features do the
updated Keyword and
placement tools offer?

How do | use the keyword tool to
get keyword ideas and traffic
estimates?

‘Why do search traffic statistics
vary in the Keyword Tool?

‘Why would | add stars to search
results in the Keyword and
Placement tools?

Help Center

Search help center Go

| Help | Sign in
Report an issue | Product survey

Get traffic estimates
Word or phrase (one per ling) Max CPC § Daily budget $

| ‘ ’

-

Advanced options ~ Locations: United States X Languages: English x

Type the characters that appear in the picture below.
Or slgn in to avoid this step.

pled

Letters are not case-sensitive

Estimate

About this data (Z

Download v || View as text v Sorted by Relevance v | | Golumns

Keyword Global Monthly Searches (7 Local Monthly Searches (7) Estimated Avg. CFC Ad Daily Clicks Estimated Daily Cost

Specify a website, word or phrase, or category to get started.

Important Note: We cannot guarantee that these keywords will improve your campaign performance. We reserve the right to disapprove any keywords you add. You are
responsible for the keywords you selectand for ensuring that your use of keywords does not violate any applicable laws.

© 2010 Google | AdWords Home | Editorial Guidelines | Privacy Policy

f
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https://adwords.google.com/select/TrafficEstimatorSandbox

Adwords

A Keyword research

A Groups words into Ad Groups / Campaigns
A Write 2 different ads

A Send visitors to landing pages

A Monitor the conversions

f
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Tricks to Ad Group Management

A Geo Target:

A Show your ads only in areas of the country your business is
focused on. If you can sell anywhere think about where your
target audience is. This will keep you from wasting your funds.

A Time Control:

A Dond run your ad 24/7 set a time range for your ads so you can

maximize your spending.
A Bid per word:

A Google likes you to group bid but | recommend looking at each
word and changing your bids based on the different success
rates you are having

A Contextual Ads:

A You may want to turn this feature off or Set different bids for
these ads to make you dollar go farther.

f
ickr | The Technology Therapy Group, the go-to source for all your web communication needs




Ad Group: Campaign

A Create a campaign per service
Specific = Success ; General = Wasted

A ldentify negative phrases:

A This will vary for everyone i FREE, CHEAP if youde an upscale
firm.

A Split Test:
A Create 2 Ads
A Google will rotate
A Delete inferior ad and try it again




The Power of Landing Pages

A One focused goal

A Most important message upfront
A User & site targeting

A Reduce or remove navigation

A Higher conversion rates:

# of People who took action

# of total visitors

250 forms requests
| 2504

1000 visitors

f
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Goal Tracking

A Setup Goal Tracking in Your Google
Analytics

/5 Goals Overview - Google Analytics#its=1242692875370%1ts=1242602875370#lts=1242692875370+1ts=124 - Windows Intemet Explorer
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== =
Fle Edit View Favorites Tools Help
Delicious (g4~ G Recently Bookmarked = || 3 Rules of Using Tw... || PitchRate.com:Sign Up! || Freshout : Philadel.. || Powerful lavascript.. || Creating 2 Real Est.. || SocialBlaster || Help An Entrepreneu.. [
W IggHgtachTherapm‘ssomm Boo... ]@ Goals Overview - Googl... x] ] B~ g v [} Page = ] & Tooks - @ B @
&E Dashboard Export || (=3 Email || B8 Add to Dashboard B2tz Advanced Segments:| All Vists = -
A Visitors
. .
£ Traffic Sources Goals Overview Apr 17,2009 - May 17, 2009
(] content T

Overview A/ Goal Conversions =l E =l

Total Conversions 20 20

Conversion Rate

B —— .
Goal Verification 10 10
Reverse Goal Path

L .

Goal Value

| Apr 17,2009 - Apr 18, 2009 [Apr13,2009 - Apr 25,2009 | Apr 26, 2009 - May 2, 2009 [May 3, 2008 - May 9, 2009 [May 10, 2003 - May 16, 2009
Goal Abandoned Funnels

m

Funnel Visualization

Visitors completed 30 goal conversions

f Custom Reporting == PN
10 conversions, Goal 1: Complete sale, new store
Settings ﬂ
::::"“"d Segments B=i2 10 conversions, Goal 2: Complete Sale, Building

0 conversions, Goal 3: see all training videos page
Help Resources

(7) About this Report SN\
(7) Conversion University 10 conversions, Geal 4: Sign right up
* (%) Common uestions
Goal Performance
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