
2015 HAS ARRIVED. 
With a new year comes new jewelry trends, and the need to let your customers know about them. We’ve collect-

ed the top 15 trends seen on designer runways and in trade publications and presented them here in this guide, 

along with some suggested strategies you can use to capture your customers attention and drive sales.

Bear in mind that jewelry is intensely personal, and not every trend plays well in every marketplace. You know 

your customers better than anyone! Feel free to pick and choose the looks that your customers will appreciate 

and leave the rest behind. If you know you won’t be able to give away a pair of mismatched earrings (Trend #1) 

then skip it, and move onto a trend that will have greater resonance with your market – maybe Trend #10 – the 

More is More look!
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#2

MAKE IT WORK FOR YOU:
ImageryImagery featuring younger models sporting this look will help push 

sales of single earrings or mismatched pairs – reach out to local 

fashion bloggers or even your print media connections to showcase 

the trend. Don’t miss the opportunity to create mismatched pairs 

featuring strategic picks from your vintage or estate collections. En-

courage your fans & followers to share pics of their own combina-

tions on Instagram and Facebook. If the mismatched look is trending 

in your area, consider creating a special sales event specifically for 

it – it’s a great way to perk up a slow mid-week night.

WHAT IT IS:
WWearing earrings in pairs is so yester-

day’s news.  Harper’s Bazaar is report-

ing designer runways full of models 

mixing it up by sporting a stud in one 

ear and a dangling statement earring 

in the other. Also seen on the trendiest 

earlobes near you: mixes of shapes 

and colors.

THE TREND:
MISMATCHED EARRINGS

THE TREND:
BRASS

MAKE IT WORK FOR YOU:
LightingLighting is everything when you’re photographing or filming brass 

jewelry for digital marketing purposes. Use soft, broad light rather 

than a focused bright beam for best results. Video’s a great tool to 

introduce brass jewelry to your customers: think about what you can 

add to your YouTube that will encourage shoppers to come in and 

check it out. Don’t overlook the power of Pinterest – depending on 

the designer lines you carry, brass can have a starring role to play on 

your romantic jewelry or fun dance night party jewelry boards!your romantic jewelry or fun dance night party jewelry boards!your romantic jewelry or fun dance night party jewelry boards!

WHAT IT IS:
TheThe warm, rich dull-gold tones of brass 

are going to be 2015’s hot finish. Look 

for brass to take a starring role in fashion 

earrings, pendants, and bracelets. Brass 

will be hot on its own, as well as in com-

bination with colored gemstones. Look 

for brass chain pieces too.
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MAKE IT WORK FOR YOU:
ChoChokers look good on almost every woman. They’re very flattering, 

with this year’s wider styles being easy to wear by older fashionistas 

who may be feeling a little more Nora Ephron than they’d like to.  

Consider making chokers the center of a selfie-campaign, with the 

appropriate hashtag, of course.  Create images showing models 

wearing chokers with different types of necklines – not just the typi-

cal strapless gown! It’ll make it easier for your customer to give in 

and buy one when she knows what shand buy one when she knows what she’ll be wearing it with.and buy one when she knows what she’ll be wearing it with.

WHAT IT IS:
ChoChoker necklaces are 14-16 inches long 

and are designed to be worn high on 

the neck. A fashion staple, this year’s 

hottest choker looks will feature big 

bold combinations heavy metals and 

gemstones. They’re being worn slightly 

looser, with wider design elements that 

just cajust can’t be ignored.just can’t be ignored

THE TREND:
THE CHOKER NECKLACE

THE TREND:
HIPPIE STYLE

MAKE IT WORK FOR YOU:
MaMake use of the wealth of images, music videos, and other iconogra-

phy of the hippie era available online to present the looks you’d like 

to push the most. Bangle and charm bracelets are the heart of this 

look; Alex and Ani kicked open the door here, with dozens of de-

signers now coming along for the ride. Encourage your collector 

customers with loyalty type campaigns & branding contests – give 

the customer who posts the most pictures of themselves wearing 

your jewelry with your hashtag a special 50% off coupon. They’ve 

more than earned it – especially if you’re strategically reposting their 

posts to maximize the number of eyeballs who see it.

WHAT IT IS:
TheThe chunky, earthy bohemian design 

elements from the 60s and 70s contin-

ue to be a top seller. Look for a bright-

er simplified psychedelic palette in 

gemstones, glass and resins to appeal 

to buyers craving some sartorial opti-

mism, while an earthy, neutral suite of 

options may be generally more wear-

able and appealing.
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#5

#6

MAKE IT WORK FOR YOU:
PPart of the appeal of estate & vintage jewelry is its one of a kind, 

unique appeal. If a buyer wants it, she has to act fast! Play up this 

appeal with SMS marketing: your best vintage buyers can sign up to 

receive texts when a great new piece comes in.  2015 is the year 

mobile marketing crosses the line from ‘nice to have’ to ‘absolutely 

essential’: if your website is not at a minimum mobile-friendly, you 

might not be making it to 2016!

WHAT IT IS:
TTrend-setters continue to raid Grand-

ma’s jewelry box – but now they’re after 

the colorful costume jewelry looks. 

While nobody’s saying no to old- 

school diamonds and pearls, there’s a 

new emphasis on bold gemstone 

pieces, including both precious and 

semi-precious stones. semi-precious stones. semi-precious stones. 

THE TREND:
ESTATE & VINTAGE JEWELRY

THE TREND:
PENDANTS

MAKE IT WORK FOR YOU:
PickPick a pendant of the week to feature on your social media platforms 

& offer special pricing on this or any other item from that designer to 

spur sales. Coupon codes are your friend here – especially if you’re 

doing email marketing. Email marketing continues to enjoy excep-

tionally high open rates, particularly if the copy and design include 

an immediate call to action that allows readers to buy the pendant 

on the spot, without needing to change devices. Make sure your 

subjectsubject lines are clear and not too clever: today’s customer appreci-

ates a more straightforward approach. 

subject 

WHAT IT IS:
LLarge, dramatic pendants are on tap to 

be this spring’s biggest must have ac-

cessory. Remember that people admire 

the huge runway pieces but they buy 

the smaller look for themselves! We’re 

seeing a mix of materials starring in the 

pendant role, ranging from gold and 

gold-accentedgold-accented pieces to more prosaic 

choices including brass and leather.

gold-accented



#7

#8

MAKE IT WORK FOR YOU:
FansFans of the Romantic Medieval jewelry look also tend to be fans of 

Game of Thrones, Into the Woods, and even the History Channel’s 

Vikings. Use these media properties to spark discussion on your 

social media platforms. Consider hosting viewing parties or at least 

live-tweeting during pivotal episodes so your fans have a place to 

share their feelings about their faves. Create graphics asking “What 

would Cersei wear?” featuring statement pieces from your showcas-

es.es. There’s a lot of crossover between the romantic market and the 

bridal jewelry market: make a point of featuring romantic medieval 

pieces on #WeddingWednesdays (Twitter, Facebook & Instagram) if 

this trend is strong in your region. 

WHAT IT IS:
HearHearken back to the days of yore with 

earrings, necklaces and rings weighted 

down with colorful jewels, pearls, and 

plenty of shine. Choker necklaces and 

dangling earrings are big hits with the 

fans of the romantic medieval look. 

THE TREND:
ROMANTIC MEDIEVAL
JEWELRY

THE TREND:
SHE’S TOUGH STUFF

MAKE IT WORK FOR YOU:
WhatWhat strong women do your audience identify with? Look to the 

worlds of sports, business, fashion and entertainment for the role 

models your buyers look up to. Highly sharable quotes from them 

make great social media content; combine these with a mix of prod-

uct images for best results. If these aspirational women show up 

wearing pieces from a line you carry, take a page out of Eddie LeVi-

an’s book and feature them on your website! Don’t be afraid to turn 

to your favorite fashion bloggers, either. Many times, buyers need to 

see these items being worn before they’ll try them themselves. 

WHAT IT IS:
JewelryJewelry that celebrates a woman’s inner 

strength. Look for large, bold cuff brace-

lets featuring bright color, over-the-top 

texture, and a promise that if she’s 

woman enough to wear this, she can 

handle anything else that happens to 

come her way. Here we see the polar 

oppositeopposite of the cute cluster of hip-

pie-boho stackable charm bracelets: 

less can be so, so much more.

opposite 
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#10

MAKE IT WORK FOR YOU:
SStatement earrings present a great opportunity for one of the most 

powerful digital marketing tools available on the planet today: the 

YouTube tutorial. Short video pieces detailing how to pick a state-

ment earring, what hairstyles look best with statement earrings, and 

perhaps most importantly of all, how to wear statement earrings 

without serious earlobe pain can capture customer interest and 

drive sales. For maximum impact, make sure you integrate these 

videosvideos into a larger multi-channel campaign: share them on your 

social media and website, mention them in print advertising, refer-

ence them on store signage and receipts, and more.

videos 

WHAT IT IS:
OutrageouslyOutrageously oversized earrings, de-

signed to reach the wearer’s shoulders 

– or even further. Look for statement 

earrings in a variety of materials, from 

fine gold to feathers, leather and more. 

Statement earrings may be worn in 

pairs, or singly, in alignment with the 

mismatched earrings trend.mismatched earrings trend.mismatched earrings trend.

MORE IS MORE! 

#9THE TREND:STATEMENT EARRINGS

THE TREND:

MAKE IT WORK FOR YOU:
TheThe More is More trend is tailor made for event marketing. Parties 

where people can come with their friends to check out the latest re-

leases from a collectible brand or to get ready for a major event, 

such as New Year’s Eve or Super Bowl parties, create  an occasion 

for  people to look forward to.  For best results, combine social 

media marketing with a website landing page centered on the 

event. Invite local fashion bloggers or reporters to attend: the cover-

age can’t hurt.age can’t hurt.

WHAT IT IS:
The layered look will dominate 2015. 

Necklaces, bracelets, and rings are all 

better in multiples. Especially hot are 

leather band bracelets with inter-

changeable charms and stackable rings.
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#11

#12

MAKE IT WORK FOR YOU:
MostMost jewelers are well-positioned to capitalize on a yellow gold 

trend. You may already have a significant amount of yellow gold in-

ventory, either in fashion lines or in estate and vintage showcases. 

Thrust these pieces into the spotlight on Pinterest, Instagram and 

Tumblr. Yellow gold has strong associations with luxury, wealth, and 

timelessness: play up these themes in an eblast campaign centered 

on fashion looks. Group all your yellow gold bridal pieces together 

forfor a campaign or even an event for the bride who wants something 

classic & a little different at the same time.

WHAT IT IS:
Look out, white gold! Yellow gold is de-

manding equal time in the spotlight. 

Look for yellow gold to emerge as a 

strong trend both in fashion jewelry and 

bridal looks. 

THE TREND:
YELLOW GOLD

THE TREND:
THE METAL STATEMENT CUFF

MAKE IT WORK FOR YOU:
If this trend is big in your region, consider adding a “Spotted in (your 

town)” page to your website, featuring images of locals’ wrists. Not 

all of the cuffs have to be styles you sell – but make sure to create 

several images featuring your inventory. This idea also works well on 

Pinterest and as an occasional feature on Facebook and Instagram.  

WHAT IT IS:
Wide bracelets in a variety of materials, 

textures and finishes. Gold and silver 

looks are joined by alternative metals 

that may or may not feature gems.
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#13

#14

MAKE IT WORK FOR YOU:
FollowFollow Skittle’s lead and invite your customers to ‘Try on the Rain-

bow’.  Rainbows and color wheels make great themes to hinge an 

image-centric approach to marketing colored diamonds: create 

graphics to share on Facebook, Pinterest, and Instagram showing all 

the possibilities or choose a color to focus on each week. Bear in 

mind that the consumer may need some education to be comfort-

able choosing a colored rather than a white diamond. Provide this 

education via blog entries, web page copy, factoids shared through 

Facebook and Twitter, and YouTube tutorial videos.

WHAT IT IS:
Le Vian has made tremendous strides in 

educating the market about the appeal 

of colored diamonds. Now other design-

ers are following suit, with looks featur-

ing an entire rainbow of stones. 

THE TREND:
COLORED DIAMONDS

THE TREND:
MARSALA

MAKE IT WORK FOR YOU:
RRed is a dominant theme color for many events throughout the year, 

including Valentine’s Day, the Fourth of July, and Christmas. Addi-

tionally, red is featured in many sports team uniforms. Look for the 

associations that work best for your community and use these to 

create Marsala-hued campaigns. Additionally, a Marsala board on 

Pinterest is a great place to showcase the looks you have available 

– create another board featuring fashion bloggers’ best outfits in-

cludingcluding Marsala colored clothing. It’ll help your customers under-

stand how they can put a look together

cluding 

WHAT IT IS:
PPantone’s color of the year is a deep 

wine red, hovering somewhere be-

tween burgundy and maroon. It’s a 

shade found in many gorgeous gem-

stones, including garnets, rubies and 

spinels.



#15
MAKE IT WORK FOR YOU:
MaMake emotion central to your campaign by showcasing models 

wearing the look who are obviously having a good time, preferably 

with friends. Video’s a great tool here, and if you’re doing television 

commercials, consider setting them in an avenue your target audi-

ence would consider a prime location for fun – whether that means 

a sunny beach or a crowded carnival. When sharing looks on social 

media, don’t forget to include links to your online catalog or website 

toto drive sales – or include buy now buttons to capture the impulse 

shopper, who is often strongly motivated by a desire to have fun.

to

WHAT IT IS:
WhimsicalWhimsical color combinations, especial-

ly expressed through stackable brace-

lets and rings or layered necklaces. 

Styles are designed to evoke a sense of 

playfulness and tend toward the afford-

able end of the spectrum

THE TREND:
JEWELRY SHOULD BE FUN

TRENDS COME AND GO,
BUT STYLE IS ETERNAL

Jewelry retailers have to perform a perpetual balancing act: customers want the hottest, latest looks while at the 

same time demanding instant access to classic styles that stand the test of time. This is true for fashion jewelry as 

well as engagement rings and bridal jewelry.

AsAs part of your digital marketing mix, you’ll want to address both the trendiest looks and your classics through all of 

your messaging. This means having strategic multi-channel campaigns that use social media,  PR, print advertising, 

catalogs and signage, radio and tv – with your website serving as the vibrant beating heart of it all. Mobile device 

usage continues to grow at an astronomical rate, so make sure your website looks and functions well on smart-

phones and tablets.

If you’re not sure how to integrate any of the trends we’ve outlined here into your marketing mix, or need assistance 

running a targeted campaign, give us a call. We specialize in helping independent jewelers connect effectively with 

their target customer, building brand relationships and driving sales. To see the work we’ve done, visit technolo-

gytherapy.com/portfolio. You can schedule a free, no-obligation consultation at technologytherapy.com/contact.
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